
How do Gen Z and  
Millennials make payments?

Gen Z and Younger Millennials have more affinity 
for debit and cash than older consumers.1

1. Visa US Payment Panel 1Q19-4Q21 
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BUT…
With more digital-/app-based 
solutions now available — 
early reliance on cash, bank 
and debit seems to be 
shifting to digital.

5X more likely than older adults 
to trust digital payment 
companies2

8% more likely than older 
adults to try Crypto3

3. Ipsos Survey Feb 7-10, 2020, among 1,021 U.S. adults 

Over half of Gen Z/
Younger Millennials use 
digital containers on a 
monthly basis 

Gen Z/Younger Millennials (18-29)2
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But most still carry and use physical cards 
due to limited acceptance of digital wallets.
Younger consumers also show higher use of 
PayPal and other emerging payment brands.

Where is Gen Z spending?4

4. Based on VisaNet transaction data from January 2021 to January 2022, Only includes US consumer credit cardholders with Transunion demographic data
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      TIP: 
When communicating to 
younger consumers, deliver 
compelling functional  
benefits and show the  
value of what you  
can offer.

Let’s uncover new possibilities together. 
Visa has tools and resources to address your specific needs — from offering financial 
education to enabling digital solutions.

To get started, contact your local Visa Account Executive.

2. Ipsos survey conducted Aug 4-5, 2020, among 1,111 U.S adults

These materials and best practice recommendations are provided for informational purposes only and should not be relied upon for marketing, legal, regulatory, 
or other advice. Recommended marketing materials should be independently evaluated in light of your specific business needs and any applicable laws and 
regulations. Visa is not responsible for your use of the marketing materials, best practice recommendations, or other information, including errors of any kind, 
contained in this document.

All brand names, logos and/or trademarks are the property of their respective owners, are used for identification purposes only, and do not necessarily imply 
product endorsement or affiliation with Visa.

© 2023 Visa. All rights reserved.


	How do Gen Z and  Millennials make payments?
	Over half of Gen Z/Younger Millennials use  digital containers on a  monthly basis 
	TIP: 
	Let’s uncover new possibilities together. 




